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The City of 

OKLAHOMA CITY 
 

 

NO: 602 

DATE: MARCH 24, 2015 

TO: THE MAYOR AND MEMBERS OF THE CITY COUNCIL 

SUBJECT: MARCH 2015 SALES AND USE TAX COLLECTIONS 

Combined sales and use taxes for the General Fund are $767,498 or 0.4% above target for the 
year.  

General Fund Sales Tax 

The March allocation of sales tax to the General Fund totaled $16,934,577, which is:   

§ $93,619 or 0.5% below target for the month 
§ $633,413 or 3.9% above FY 2014 allocations for the month 

The March remittance includes actual collections for the second half of January and estimated 
collections for the first half of February by major taxpayers. 

Sales tax collections increased 3.9% this month and are up 4.4% for the year.  This marks the 
12th consecutive month of increased sales over the same month in the prior year.  Retail sales 
were very good this month with nine of the twelve Retail subcategories showing growth from 
last year.  Nearly two-thirds of this month’s growth comes from Retail.  Utilities sales increased 
considerably, primarily due to a reporting change last year by a utility that resulted in their sales 
for last year being low.  Manufacturing sales fell this month as most segments reported sales 
declines.  Other Miscellaneous’ decline is mostly due to a drop in mining sales and the re-
classification of several businesses to other categories. 

Major Category
Mar 2015          

Growth Rate
Year-to-Date 

% Change
% of Total 
Sales Tax

  Retail 5.0% 2.7% 49.1%
  Hotels & Restaurants 1.4% 6.0% 15.5%
  Services -2.4% 7.6% 11.0%
  Wholesale 6.0% 4.0% 10.4%
  Utilities 20.9% 5.2% 8.2%
  Manufacturing -7.9% 12.1% 4.6%
  Other Miscellaneous -20.5% 1.8% 1.3%
       Total 3.9% 4.4% 100.0%

FY 2015 Sales Tax:  Growth by Industry
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SALES TAX COLLECTIONS
Current Month Versus Same Month Prior Year

 



 

 

City
Mar 2015          

Growth Rate
Year-to-Date 

% Change

  Oklahoma City 3.9% 4.3%
  Tulsa 8.2% 4.8%
  Norman 8.2% 3.5%
  Edmond 4.8% 4.9%
  Moore 2.5% -0.3%
  Midwest City -1.2% -2.6%
  Yukon 12.4% 4.4%

City Comparison

Rates are normalized to account for tax rate changes

Comparison to Other Cities 

Sales tax collections were favorable for most cities 
this month.  Almost all of the twenty largest cities 
reported increases in sales tax collections over last 
year.  Yukon, Tulsa, and Norman reported strong 
sales tax growth this month.  Oklahoma City’s sales 
tax collections were just below the year-to-date 
average. 
 
 

Retail  

§ General Merchandise – Retail sales were impressive with the majority of retailers reporting 
sizeable year-over-year gains. 

§ Food Stores – Overall, most food stores performed well, but one food store caused nearly 
half of the growth due to their correction of previous reporting errors. 

§ Building Materials and Lawn & Garden – While sales have been down in recent months, the 
category is beginning to show signs of improvement. 

§ Electronics & Appliances – The non-payment of tax this month by a retailer held down 
otherwise solid growth.  Staff is communicating with the Tax Commission on this issue. 

§ Auto Parts & Supplies – Sales were down for the majority.  The recent reclassification of a 
business from Manufacturing was the primary reason for this month’s growth over last year.   

§ Pharmacies & Health Stores – A large refund taken last year deflated last year’s sales, 
inflating this month’s year over year growth rate. 

Mar 2015          
Growth Rate

Year-to-Date        
% Change

% of Total           
Retail Sales

  General Merchandise 7.8% -0.9% 24.3%
  Food Stores 9.7% 6.5% 13.8%
  Building Materials and Lawn & Garden -2.5% -10.4% 12.9%
  Electronics & Appliances 1.9% 5.1% 10.0%
  Apparel & Accessories 4.3% 6.0% 9.3%
  Miscellaneous Retail 0.6% 5.5% 6.9%
  Auto Parts & Supplies 6.7% 1.0% 5.5%
  Furniture & Home 4.1% 2.3% 4.8%
  Sporting Goods & Hobby Stores -1.2% 2.5% 4.3%
  Pharmacies & Health Stores 28.1% 14.3% 4.2%
  Convenience Stores 4.7% 72.6% 3.1%
  Direct Sales -22.5% 17.9% 0.8%

5.0% 2.7% 100.0%

FY 2015 Sales Tax:  Retail  Sub-Category Growth

Retail Category

       Total  




